
My God, I’m blind! Oh wait, that’s fog.

Relocating to the Bay Area can be somewhat disorienting, 

particularly for someone who has spent the majority of her 

adult life in the desert. See, in Phoenix we didn’t have things 

like fog, rain or bodies of water larger than an irrigation canal. 

But the lack of any weather phenomena other than 

“scorching” wasn’t in itself reason to leave. Moreover,  I’m 

ready to work somewhere creative. And by “creative”  I mean 

win-a-Cannes-Lion creative, not cook-an-omelet-on-the-

hood-of-my-car creative.

Which lands me (or rather this less verbose version of me) on 

your doorstep in search of a creative position. I’m energetic, 

highly motivated and dangerously heat-stroked so you never 

know what’s gonna come out of my head. In a good way.

Besides knowing the ad game inside and out (see attached 

resume) I have a lot of charmingly bizarre qualities: I’ve 

jumped horses, can solder plumbing pipes, lived on an Angus 

farm but don’t eat beef, sewed all my own prom dresses and 

own a bike covered in fur.

So until I land a full-time job, I’ll be dodging cable cars and 

photographing the city’s most awe-inspiring sights (look, a 

green tree!). Please feel free to interrupt my exploration with 

a phone call or email. And if you want to see my work, check 

out julieott.com. 

Well, if you’ve made it this far, I thank you for your time. And 

if you haven’t, you’ll never know that I once had a pet chicken 

named Jennifer. Sincerely,

Julie A Ott  Creative  
	 408 916 3545  |  602 684 6943  |  julieott.com  |  julieott@gmail.com



Julie A Ott  Creative  
	 408 916 3545  |  602 684 6943  |  julieott.com  |  julieott@gmail.com

Professional Experience

Freelance Creative

San Francisco Bay Area, CA · February 2009–Present

Associate Creative Director

Off Madison Ave · Tempe, AZ · March 2007–February 2009

Responsibilities include helping the Creative Director manage the Creative Group, assuring consistent 

strategy and creative across all agency products and improving the creative output. Also responsible  

for creative direction, concepting, art direction, copywriting, client presentations and account 

management on accounts including  Nike, W.L. Gore, The Arizona Republic, Arizona State University, 

Dupont-AirProducts NanoMaterials, and Fujitsu

Senior Art Director

Off Madison Ave · Tempe, AZ · June 2005–March 2007

Concepting, art direction, copywriting and client presentations on accounts, creative direction of junior 

art directors and project deadline scheduling. Work included television, radio, print, outdoor and collateral 

advertising for numerous clients including  The Phoenix Art Museum, Claire Burke, Vitabath, Vestar, 

American Funds, Capital Group and Clairifacts

Art Director

Off Madison Ave · Tempe, AZ · December 2002–June 2005

Conceptualize and design creative solutions for television, print ads, brochures, web sites, tickets, posters, 

and logos for clients such as Viack, Boys and Girls Clubs of Arizona, San Manuel Indian Bingo and Casino, 

DMB Associates and NYPD Pizza

Production Artist

Off Madison Ave · Tempe, AZ · June 2001–December 2002

Produced print ads, brochures, posters, and logos for clients such as San Manuel Indian Bingo 

and Casino, Parkway Medical, Casino Del Sol and Best Western Hotels

Designer / Photography Assistant

R&R Images · Phoenix, AZ · March 2000–June 2001

Designed visual communications programs, print ads, brochures, direct mail, posters, and logos  

for clients such as Stockett Tile & Granite and Coffin & Trout

Select Awards

2008 Phoenix Silver Addy (5) and Bronze Addy (5)

Nike Grind

2008 National Telly Silver Award

2008 Phoenix Silver Addy

City of Tempe, Tempe in Motion

2008 Phoenix Bronze Addy

Phoenix Art Museum

2006 IABC Gold Quill (4)

2006 Spectrum Award of Excellence

Viack

2005 National Telly Silver Award

The Arizona Republic

2005 Phoenix Bronze Addy (3)

Arizona’s Children Association

2005 Copper Quill

San Manuel Indian Bingo and Casino

2004 Phoenix Bronze Addy

Arizona Clean Elections

2004 Phoenix Bronze Addy

The Arizona Republic

2004 Copper Quill

Casino Del Sol

2004 Copper Quill

San Manuel Indian Bingo and Casino

2003 New York Festivals Medal

Off Madison Ave



Education

Bachelor of Fine Arts, Photography

Arizona State University

Suma Cum Laude with Honors

June 1995

Professional

AAF Metro Phoenix

Board of Directors, 

Marketing & Communications Chairperson

References available upon request

Julie A Ott  Creative  
	 408 916 3545  |  602 684 6943  |  julieott.com  |  julieott@gmail.com

Select Client List

Consumer Goods & Services

The Arizona Republic

ASU W. P. Carey

Big Bear Mountain Spring Water

bizSanDiego

Bruno’s

Claire Burke

Coffin & Trout

Equine.com

Exide Batteries

Fascinations

Flexprint

Fujitsu

Guidon PS

Joseph Schubach Jewelers

LaCense Beef

O’Reily CSK Auto Parts

Vitabath

Whirlpool

Financial Services

American Funds

Capital Group

Clairifacts

Restaurant & Hospitality

Best Western Hotels

NYPD Pizza

P.F. Chang’s China Bistro

Romancing the Bean

Sports & Entertainment

Casino Del Sol

Casino of the Sun

Musica Nova

Nike

Notah Begay III

San Manuel Indian Bingo & Casino

Sandia Casino

Technology & Industry

Atronic

AVNET

DA NanoMaterials

FlexPrint

Viack Corporation

Medical

Hudson Healthcare

Parkway Medical

W. L. Gore

Real Estate

DMB Associates

Esterra Development

Vestar

Non-profit & Trade Organizations

100 Club

Arizona’s Children Association

Arizona’s Clean Elections 

Boys and Girls Clubs of Arizona

City of Tempe

Freedom for Life

Phoenix Ad Club

Phoenix Art Museum



Julie A Ott  Creative  
	 408 916 3545  |  602 684 6943  |  julieott.com  |  julieott@gmail.com

References

Roger Hurni

Partner & Creative Director, Off Madison Ave

480 505 4550

rogerh@offmadisonave.com

Ruben Muñoz

Print Production Manager, Off Madison Ave

480 505 4562

rubenm@offmadisonave.com

Barb Almandarz

Broadcast Producer, Basia Productions

480 513 2114

azbasia@mac.com

Bob Carey

Photographer, Bob Carey Photography

718 383 4413

bob@bobcarey.com

Lisa Quirin

Freelance Design and Production

480 917 0054

lisa_quirin@qwest.net



client  Nike Grind   |   Project  B2B Print

A landfi ll. It’s something you don’t often associate with shoes. Until you’re throwing 
them away. But thanks to Nike Grind, shoes will never have to know this dark, 
smelly world of trash. Instead, they can experience new life as a running track, 
basketball court, soccer fi eld or another type of sports surface.

If you’re looking to build a high quality sports surface, visit nikegrind.com and help 
keep the rest of world from becoming a landfi ll too. 



No child has it coming. They don’t “deserve it.” And there are certainly wrong 

ways to “show how much you love them.” Physical abuse, sexual abuse and neglect affect nearly 

9,000 Arizona children. But you can help stop it. Arizona’s Children Association provides more than 40 

statewide programs to protect children from abuse and provide them with safe, permanent homes. But 

donations are critically needed. Every child deserves to be safe. So please, contribute today. arizonaschildren.org

ACA3225 Help OMA.indd   1 7/21/05   11:02:01 PM

Sometimes Hide-and-Seek isn’t a game. Ready or not, 

here he comes. And for nearly 9,000 Arizona children, no hiding place in the world is 

good enough. Physical abuse, sexual abuse and neglect should not be a part of childhood. 

Arizona’s Children Association provides more than 40 statewide programs to protect 

children from abuse and provide them with safe, permanent homes. But we can’t do it alone. 

Donations are critically needed. Every child deserves to be safe. So please, contribute today. arizonaschildren.org

Not all monsters are under the bed. Physical abuse. Sexual abuse. 

Neglect. We can close our eyes and hope it will go away—like nearly 9,000 Arizona children do. Or 

we can stop it. Arizona’s Children Association provides more than 40 statewide programs to protect 

children from abuse and provide them with safe, permanent homes. But we can’t do it alone. 

Donations are critically needed. Every child deserves to be safe. So please, contribute today. arizonaschildren.org

ACA3225 Monster OMA.indd   1 7/21/05   10:45:12 PM

Client  Arizona’s Children Association   |   Project  Branding Print Campaign



client  PF Chang’s China Bistro   |   Project  Branding Print Campaign

Giving salad an

inferiority complex

since 1993.

C H A N G ’ S  L E T T U C E  W R A P S

1-866-PFCHANG pfchangs.com/locations

Agency: Off Madison Ave • 51 W. 3rd St. #101 • Tempe, AZ 85281 • (480) 505-4500 • Fax: (480) 505-4501

Contact: Ruben Muñoz Contact Email: rubenm@offmadisonave.com  Contact Phone: 480-505-4562

Client: P.F.Chang’s Job #: PFC005 “Lettuce Wraps” Pub: US Air Attaché Magazine Size: 4.625" x 4.875" Color: 4/C

PFC005 US Air 4.625x4.875.qxd  4/19/02  11:13 AM  Page 1

1 - 8 6 6 - P F C H A N G   ·   G i f t  c a r d s  a v a i l a b l e  a t p f c h a n g s . c o m

Agency: Off Madison Ave • 51 W. 3rd St. #101 • Tempe, AZ 85281 • (480) 505-4500 • Fax: (480) 505-4501

Contact: Ruben Muñoz Contact Email: rubenm@offmadisonave.com  Contact Phone: 480-505-4562  Client: P.F.Chang’s 

Job #: PFC013 “Wish they were you” Couple Ad Pub: American Airlines AmericanWay Size: 4.625" x 4.875" Color: 4/C

For one moment in
your life, everyone will

wish they were you.

PFC013 AAAW C 4.625x4.875.qxd  8/8/02  11:15 AM  Page 1

There are always
those who want
what you’ve got.

Agency: Off Madison Ave • 51 W. 3rd St. #101 • Tempe, AZ 85281 • (480) 505-4500 • Fax: (480) 505-4501

Contact: Ruben Muñoz Contact Email: rubenm@offmadisonave.com  Contact Phone: 480-505-4562

Client: P.F.Chang’s Job #: PFC010 “There are always those…” Bag Ad Pub: US Air Attaché Magazine Size: 4.625" x 4.875" Color: 4/C

1 - 8 6 6 - P F C H A N G   ·   p f c h a n g s . c o m

PFC009 USAir 4.625x4.875 B.qxd  07/18/02  10:35 AM  Page 1



When you look outside and realize there is nowhere else you’d rather be, that’s when  
you know you’re home. At Marley Park, home extends beyond your four walls into the  
surrounding community. And, it’s where you feel as comfortable outside as you do inside.  
So whether you’re riding a bike in your exercise room or riding around the neighborhood, 
you’ll know Marley Park is where you belong. Visit marleypark.com for more information 
or tour our neighborhood of 21 model homes, located West of Loop 101 on Reems Road, 
between Waddell and Cactus, 623-466-8800. Broker participation welcome.

No binding offer for sale or lease may be made or accepted prior to issuance and buyer’s acceptance of the final AZ Subdivision Public Report. Lot reservations or conditional sales only may 
be currently offered in certain neighborhoods. Complete details available. Offer void where prohibited or otherwise restricted by law. © 2006 Marley Park Phase I LLC. All rights reserved.

Ashton Woods Homes · Element Homes · Engle Homes · Randall Martin Home · Scott Communities

DMB4586 BikeGuy.indd   1 4/6/06   2:53:42 PM

No binding offer for sale or lease may be made or accepted prior to issuance and buyer’s acceptance of the final AZ Subdivision Public Report. Lot reservations or conditional sales only may 
be currently offered in certain neighborhoods. Complete details available. Offer void where prohibited or otherwise restricted by law. © 2006 Marley Park Phase I LLC. All rights reserved.

When you look outside and realize there is nowhere else you’d rather be, that’s when 
you know you’re home. At Marley Park, home extends beyond your four walls into the  
surrounding community. And, it’s where you feel as comfortable outside as you do inside.  
So whether you’re studying in your living room or at one of our distinct neighborhood 
parks, you’ll know Marley Park is where you belong. Visit marleypark.com for more 
information or tour our neighborhood of 21 model homes, located West of Loop 101 on  
Reems Road, between Waddell and Cactus, 623-466-8800. Broker participation welcome.

Ashton Woods Homes · Element Homes · Engle Homes · Randall Martin Home · Scott Communities

DMB4587 Teens.indd   1 4/6/06   2:55:00 PM

No binding offer for sale or lease may be made or accepted prior to issuance and buyer’s acceptance of the final AZ Subdivision Public Report. Lot reservations or conditional sales only may 
be currently offered in certain neighborhoods. Complete details available. Offer void where prohibited or otherwise restricted by law. © 2006 Marley Park Phase I LLC. All rights reserved.

When you look outside and realize there is nowhere else you’d rather be, that’s when  
you know you’re home. At Marley Park, home extends beyond your four walls into the  
surrounding community. And, it’s where you feel as comfortable outside as you do  
inside. So whether you’re enjoying a relaxing day inside or heading out for a jog, you’ll  
know Marley Park is where you belong. Visit marleypark.com for more information or  
tour our neighborhood of 21 model homes, located West of Loop 101 on Reems Road,  
between Waddell and Cactus, 623-466-8800. Broker participation welcome.

Ashton Woods Homes · Element Homes · Engle Homes · Randall Martin Home · Scott Communities

DMB4583 ArborWalk.indd   1 4/6/06   4:41:00 PM

client  DMB Associates   |   Project  Branding Print Campaign



client  bizSanDiego Magazine   |   Project  Branding Print Campaign

www.bizSanDiego.com  |  Blogs  |  Discussion Forums  |  The Magazine  |  Insiders  |  San Diego Sherpa 

BizSanDiego Magazine however is another story. 
With our valuable tips, lessons learned and articles 
on topics that can apply to any business, bizSanDiego 
readers are an audience of influence. And when you  
advertise with us, you’ll be engaging these readers  
too. Whether it’s on a monthly basis or daily on 
bizSanDiego.com, your message will reach the most 
influential eyes in San Diego County, and that’s 
always a good business decision. 

Contact us today at sales@bizSanDiego.com.

You can’t base a good business decision  

off an office poster.

www.bizsandiego.com  |  Blogs  |  Discussion Forums  |  The Magazine  |  Insiders  |  San Diego Sherpa

Calling people “Sport” or “Chief” can  

make you look like a “Jerk.”

Between monthly issues of bizSanDiego, you can still keep up-to-date on all 
the latest business news happening in San Diego County simply by subscribing 
to BizBuz, bizSanDiego’s weekly e-newsletter. BizBuz is loaded with useful 
information such as topics we’ll be discussing in upcoming issues and links 
straight to live sections of our Web site. In each issue of BizBuz you’ll discover: 

What people are blogging about

The hot topics on our discussion boards

Our latest poll question

Current and upcoming issue highlights

And much more! 

Keep the conversation going week to week. 

Visit www.bizbuz.bizsandiego.com and subscribe to BizBuz today.

•

•

•

•

•

www.bizSanDiego.com  |  Blogs  |  Discussion Forums  |  The Magazine  |  Insiders  |  San Diego Sherpa 

So can missing a single issue of bizSanDiego 
Magazine. After all, they say it’s never too late to 
learn something new in business. We feature the 
most relevant articles every month, on topics even 
the most seasoned professional can use. bizSanDiego 
is loaded with stories relating to your work life, 
interviews with people at the top of their field and 
engaging monthly features full of lessons learned 
and wisdom gained. So let’s talk business. 

Sign up for your subscription at bizSanDiego.com 
to become part of the conversation.
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Client  Vestar   |   Project  Outdoor Teaser Campaign



Collaborate safely
     online with VIA3!
www.viack.com/usa 

When information 
isn̓ t secure, 
neither are you!

“ Collaborate safely with VIA3 
secure communications software!”

BE STRONG.

BE PROUD.
BE SECURE!

www.viack.com/usa 

VIA SubWay v6.indd   1 6/22/05   4:56:06 PM

Client  Viack Corporation   |   Project  Subway Dioramas



Agency: Off Madison Ave • 80 E. Rio Salado Parkway #711 • Tempe, AZ 85281 • (480) 505-4500 • Fax: (480) 505-4501 • Contact: Ruben Muñoz • Contact Email: rubenm@offmadisonave.com 
Contact Phone: 480-505-4562 • Client: Phoenix Art Museum • Job #: 07-PAM-0100 • Pub: BPGraphics • Size: 22in w x 28in h Live: 20.5in w x 26.5in h • Due Date: Jan 18th • Color: 4C CMYK

Now that you’ve seen this, go see Monet’s Grainstacks plus 60 other 
incredible works in Masterpiece Replayed: Monet, Matisse & More 
only at Phoenix Art Museum. Tickets on sale now.

For more information and to purchase tickets visit 
MasterpieceReplayed.org or call (602) 307-2090.

Above: Claude Monet (1840-1926), Grainstacks (Snow Effect) (detail), 1891. Oil on canvas. Museum of Fine Arts, Boston. Gift of Miss Aimée and Miss Rosamond Lamb in memory of Mr. and Mrs. Horatio Appleton Lamb (1970.253) Photograph © 2007 Museum of Fine Arts, Boston

07-PAM-0100 Grainstacks Posters.2   2 1/14/08   10:45:58 AM

Client  Phoenix Art Museum   |   Project  Awareness Campaign Including Print, Environmental, Email and masterpiecereplayed.org Website



Client  Phoenix Art Museum   |   Project  phxartilluminated.org Website



POSITIONING SUMMARY:

The way to celebrate everyday 
moments by creating different moods 

in every room of your home.
 

Home is the setting of celebratory 
gatherings with family and friends but also 
a place of personal tranquility. For over 
50 years, consumers have used Claire 
Burke to enhance not only the special 
events in their lives but also those daily 
occasions worthy of celebration. With a 
variety of products different moods can 
be created in every room, day or night.

ADJECTIVES:

Variety Celebration
Unique Impressive
Distinct Individual

Claire Burke Positioning

The Perfect GlowCandles

TIP: Mirrors are the perfect complement to 
candles. Place them on a mirror as an elegant 
centerpiece, or arrange in varying heights in 
front of a mirror for a striking display.

Candles make any décor a little brighter  
Choose from a wide selection of exquisite candles to match any decor, each 
generously infused with a timeless Claire Burke® fragrance.

A.  Applejack & Peel  Deluxe Botanical Candle  
855246   $27  
Leafy greens, cinnamon sticks and apple slices are highlighted 
by sheer white wax in these spectacular hand-poured candles. 
(3.75”w x 3.75”d x 7”h) Burn time: 85 hrs
 
B.  Applejack & Peel  Botanical Candle   
855646   $22
A petite version of our Deluxe Botanical Candle. 
(3.1875”w x 3.1875”d x 3.25”h) Burn time: 55 hrs     

C.  Travel Tin Candles   $11
Don’t let them leave home without their favorite Claire Burke  
fragrance in an elegantly compact travel-sized candle with 
snug-fitting lid. (3.25” diameter x 2”h) Burn time: 30 hrs

Original 855141   Mocha Silk™ 855156 
Applejack & Peel  855146    Citrus Blush™ 855155
Wisteria  855144    Sheer Vanilla™ 855157

D.  Citrus Blush™ Luxury Candle   855555   $33.50
The refreshing fragrance of fresh citrus wafts from this 
generously-sized candle.  The substantial lidded glass jar is a 
striking addition to any décor. (3.625”w x 3.625”d x 4.6875”h) 
Burn time: 50 hrs

E.  2-Wick Tin Candles   $13.50
These oval, decorative tins are filled with a long-lasting infusion 
of Claire Burke  favorites. (4”w x 2”d x 4”h) Burn time: 24 hrs

Original   855041    Mocha Silk™  855056
Applejack & Peel   855046    Citrus Blush™  855055
Wisteria  855044    Sheer Vanilla™  855057
 
F.  Scented Tealights   $12
Our richly scented tealights are a simple decorating element 
with limitless versatility. Nine per box. Burn time: 3 hrs each

Original  855441    Mocha Silk™  855456
Applejack & Peel 855446    Citrus Blush™  855455
Wisteria  855444    Sheer Vanilla™  855457

A

B

C

E

F

D

888.213.3807  •  myclaireburke.com12 888.213.3807  •  myclaireburke.com 13

Shop Online for Special Web Prices at myclaireburke.com  ·  1.888.213.3807
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FREE SHIPPING  PLUS 10% oFF  See back for details
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Fragrance for the everyday. 

Creating an ambiance is effortless with 

our Electric Fragrance Warmers. Just 

plug it in and the fragrance comes to life. 

Change the mood as often as you wish 

with our refills, available in everybody’s 

favorite Claire Burke aromas.

Electric Fragrance Warmer
Create an inviting atmosphere in any room, any time of the year.  
Enhanced with a soft illuminating light, our electric warmers feature 
a customized fragrance control to release your favorite Claire Burke 
fragrances for up to 60 days. Change fragrances seasonally or as often  
as you wish. Refills sold separately.

A. Sheer Vanilla. . . . . . . . . . . . . . . . . . . . . . . . . . .  874748      $18
B. Citrus Blush . . . . . . . . . . . . . . . . . . . . . . . . . . . .  874748      $18
C. Applejack & Peel . . . . . . . . . . . . . . . . . . . . . .  874748      $18
E. Sheer Vanilla . . . . . . . . . . . . . . . . . . . . . . . . . . .  874748      $18
F. Citrus Blush. . . . . . . . . . . . . . . . . . . . . . . . . . . . .  874748      $18
G. Applejack & Peel . . . . . . . . . . . . . . . . . . . . . .  874748      $18
H. Applejack & Peel . . . . . . . . . . . . . . . . . . . . . .  874748      $18

A gift for all seasonsA gift for all seasons

Left · Original Two Wick Tin · $10 · #855041
Right · Original Travel Tin · $25 · #855041

Shop Online for Special Web Prices at myclaireburke.com  ·  1.888.213.3807

Commy nim zzriurero del

Facidunt aut alissequisit ullamet ex eum dunt nullam velit accumSum non utet, quat. 

Commy nim zzriurero del —Variety  
From special occasions to everyday experiences, make each day extraordinary 
when you create a beautiful atmosphere of celebration with Claire Burke 
fragrance in your home. Dunt am dolore modoles sequiss equisl ulla corperc 
illam, si. Iduis nulla at wismod magnim accumsandrer si.

Hidden treasures
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut.
Aromatic Pomander (2" diameter) . . . . . . . . . . . . . . . . .874748 . . . . . . . . .$18

Winter in the woods
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod.
Electric Fragrance Warmer (3 dry qt). . . . . . . . . . . . .868548 . . . . . . . . $27

Forest gem
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt.
Simmer Pot (3 dry qt) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 827847 . . . . . . . .$30

Hidden treasures
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut.
Aromatic Pomander (2" diameter) . . . . . . . . . . . . . . . . .874748 . . . . . . . . .$18

Winter in the woods
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod.
Electric Fragrance Warmer (3 dry qt). . . . . . . . . . . . .868548 . . . . . . . . $27

Forest gem
Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt.
Simmer Pot (3 dry qt) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 827847 . . . . . . . .$30

TIP: CIniam zzriliquis dui te commy nostie 
veliquissent lam dit vero con vel in heniamc 
onullaore tat lamcon hendio.

CitrusBlush

Client  Claire Burke  |   Project  Product Positioning, Photography Shoot and Product Brochure



Client  Boys and Girls Clubs of Arizona  |   Project  Awareness Print



Client  Nike ReUseAShoe   |   Project  Retail Posters, Buttons, Fliers, Desktop Backgrounds, Bin Graphics and T-shirts

Drop ‘em to stop ‘em from becoming landfill waste.  
They’ll be recycled into materials used 

in sports and playground surfaces around the world.

Sole in. Peace out.

NikeReUseAShoe.com



Client  Nike ReUseAShoe   |   Project  NikeReUseAShoe.com Website



Julie A Ott  Creative  
	 408 916 3545  |  602 684 6943  |  julieott.com  |  julieott@gmail.com

Thanks.
Gimme a call, we can chat about our next project.


